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“At Two Sides we have one 

goal – to ensure that print 

remains one of the most 

powerful and sustainable 

forms of communication 

for generations to come.”
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About Two Sides 

Two Sides was created in 2008 with members from the print, paper 
and packaging industry, creating a forum for the industry to work 
together and share experiences; improving standards and practices 
and maximising customer confidence in our products.

Two Sides now operates throughout Europe, North America, South 
America, South Africa, Australia and New Zealand.

Two Sides Vision 

Paper has been the preferred communications medium for 2,000 years.  
Even in today’s digital world, it continues to be highly effective and, 
produced, used and disposed of responsibly, is inherently sustainable.

Two Sides seeks to ensure that by fostering a better understanding of our 
industry’s environmental credentials, paper, through its myriad of uses, 
from commercial applications to the basis of learning and creativity, 
remains an essential medium for many generations to come.

Two Sides is an initiative by companies from the print, paper and packaging 
industry including; Forestry, Pulp, Paper, Inks and Chemicals, Pre-Press, Press, 
Finishing, Publishing, Printing, Envelopes and Postal Operators.
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L O V E  P A P E R  C A M P A I G N

The Love Paper campaign tells millions of people every year about the 
great environmental story behind print, paper and paper packaging. 

The campaign, first launched in 2012, seeks to improve consumer perceptions 
of print media and raise awareness of the responsible forestry which supports 
the paper and packaging industry.

A 2025 consumer survey, commissioned by Two Sides and conducted by 
Toluna, revealed some common misconceptions held by UK consumers:

•	 56% believe European forests are shrinking  
– in fact, they’re growing in size by 1,500 football pitches every day.1 

•	 Just 25% understand the European paper recycling rate exceeds 60%  
– it’s actually 75%2 (The highest in the world!) 

The Love Paper adverts regularly appear in national newspapers including; 
The Sun, The Times, Financial Times, Evening Standard, The Economist, 
Daily Express and dozens of popular consumer and B2B magazines.

Visit the new Love Paper website to find out more: 
www.lovepaper.org

The Love Paper campaign reaches tens of millions of 
consumers in the UK alone. This has been thanks to the 
support of newspaper and magazine publishers donating 
millions of pounds of advertising space.

Discover the story of paper 
www.lovepaper.org
Scan for paper facts, activities, 
blogs and much more!

®

Source: Food and Agriculture Organisation of the United Nations (FAO), 2005 - 2020
European Forests: EU27 + Norway, Switzerland and the UK 

European forests, which provide wood for making paper,  
paper packaging and many other products, have been  

growing by 1,500 football pitches every day!

PAPER LOVES TREES

1. Two Sides Analysis of FAO data, 2005-2020          2. 2024 recycling rate - Cepi Key Statistics, 2024

https://www.lovepaper.org
https://www.twosides.info/documents/sources/Two_Sides_Analysis_FAO_Forest_Growth_2020.pdf
https://www.cepi.org/cepi-statistics-2023/
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“HSBC UK takes our climate commitments and 
transition to net zero very seriously. Therefore, as 
soon as the statements about paper were brought to 
our attention the blog was removed.”

Tom Wolfenden, Head of Retail Banking, HSBC

“You make a good point in your Two Sides 
information, so we will have another look at how we 
present our communication and will certainly ensure 
we comply with CAP Code and DEFRA guidance.”

Colin Skellet, Group Cheif Executive, Wessex Water

Two Sides actively engages organisations found to be using  
unsubstantiated environmental claims about the use of paper. 

To date, over 1,340 companies engaged by Two Sides have changed or 
removed misleading messages. 

Common inaccuracies about print and paper are still a major issue for 
the industry. These misconceptions are further reinforced by financial 
organisations, utility companies and many other service providers, as 
they increasingly encourage their customers to switch to electronic bills 
and statements. Often the incentive to switch is based on unfounded 
environmental claims such as “Go Green – Go Paperless” and “Choose 
e-billing and help save a tree”. These messages are unsubstantiated, 
misleading and can have a lasting effect on consumer perceptions of paper.

What Is Greenwashing? 

“Greenwashing is the practice of making an unsubstantiated or 
misleading claim about the environmental benefits of a product, 
service, technology or company practice.”

A N T I - G R E E N W A S H  C A M P A I G N

Over 1,340* companies globally 
have removed or changed 
misleading anti-paper 
statements following 
engagement by 
Two Sides.

*July, 2025

If you see examples of Greenwash from your own services providers,  
let us know: greenwash@twosides.info

mailto:greenwash%40twosides.info?subject=


M Y T H S  &  F A C T S  B O O K L E T

 F A C T  S H E E T S

Two Sides has published a series of fact sheets to address a wide array of 
environmental and social issues. These comprehensive fact sheets cover  

the most common areas of misunderstanding, ranging from forestry  
to the real environmental impact of electronic communication. 

Members of Two Sides can also personalise the fact sheets;  
creating a powerful addition to their own sustainability materials.

To download the fact sheets, visit: www.twosides.info/fact-sheets
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The Myths and Facts booklet is one of the key resources of the Two Sides 
campaign. The booklet addresses the popular myths about print and paper 
and dispels those myths with verifiable facts. 

Members of Two Sides can personalise the Myths and Facts booklet.  
By adding your company’s logo to the front cover, these personalised booklets 
can be a valuable tool to share with customers, staff and stakeholders.

To download the Myths and Facts booklet, visit:  
www.twosides.info/myths-and-facts

+44 (0)1327 262920 @TwoSidesUK

www.twosides.info @TwoSidesUK

enquiries@twosides.info /company/TwoSidesUK

Forest Benefits 
and Biodiversity

The Facts

www.twosides.info

Print, Paper and 
Paper Packaging 

have a great 
environmental 

story to tell

Forests are one of the world’s most valuable resources 
and home to more than half the world’s land-based  
animal and plant species.2 

Forests cover 31% of the world’s total land area3 and 40% 
of the European territory.4 European forests are growing in 
both area and volume, currently approximately 28 billion m3 
and growing by around 612 million m3 every year. Less than 
three quarters of the annual growth is harvested and a net 
increment of over one quarter of the annual growth is added 
to the forest stock, every year.4 Between 2005 and 2020, 
European forests grew by 58,390km2 – that is an area larger 
than Switzerland and equivalent to 1,500 football pitches of 
forest growth every day.5

Nearly 24% of forests, almost 50 million hectares – an 
area equal to that of Spain, are in areas protected for 
the conservation of biodiversity and landscape. The area 
of forests designated for biodiversity conservation has 
increased by 65% in 20 years, and the area designated for 
landscape conservation by 8%.1

Forests in Europe are also becoming more diverse in tree 
species composition. 67% of forest area is composed of 
two or more tree species.1 The vast majority of terrestrial 
biodiversity is found in the world’s forests. Together they 
contain more than 60,000 different tree species and provide 
habitats for 80% of amphibian species, 75% of bird species 
and 68% of mammal species.3

 
 
 
 
 

Over the past four decades, forests have helped moderate 
global warming by absorbing around a quarter of the carbon 
dioxide emitted by human activities. 

Carbon sequestration in forests reduces the rate of carbon 
accumulation in the atmosphere and so reduces the rate of 
climate change.6

Forests directly affect livelihoods and have recreational  
and cultural importance.

Most of the world’s societies today have at least some 
interaction with forests and the biodiversity they contain. 
However, all people from around the globe benefit from the 
functions provided by the factors of this biodiversity in the 
carbon, water and nutrient cycles and through the links with 
food production.3

The forest sector consists of forestry, the wood industry, 
and the pulp and paper industry. About 33 million people 
(1% of global employment) are estimated to work directly 
in the formal and informal forest sector.3 The forest-based 
industry employs 4 millions Europeans.7 They are vital for the 
conservation of biodiversity, energy supply, soil and water 
protection and worth €166 billion to the European economy 
each year.8

80% of the world’s forests are publicly owned and therefore 
strengthening policy, legal and institutional frameworks that 
improve local people’s rights to access and manage forest 
resources goes a long way to improve livelihoods.9 In the 
majority of countries, more than 90% of forests are accessible 
to the public, with the average around 70%. About 6% of 
forests are primarily designated or managed for public 
recreation. The average interaction with forest recreation 
such as walks, hiking, picnics, etc, is estimated at 16 visits per 
person per year.1 

Forests also provide positive impacts to individuals’ physical 
and mental health across all ages and genders, particularly 
those living in urban areas and the less privileged of the 
population. In industrialised and urban living environments, 

“

”

        Over the last 37 years, there were 
only minor fluctuations in the common 
forest bird index in European forests. 
The fact that populations of common 
forest bird species are stable indicates 
the overall stability of the forest 
environment and biodiversity.
State of Europe’s Forests, 2020

Forests, if managed sustainably, play an essential role in climate and biodiversity protection. They protect soil and water  
resources, provide livelihoods to millions of people worldwide, and contribute to the wellbeing of rural and urban communities.1

+44 (0)1327 262920 @TwoSidesUK

www.twosides.info @TwoSidesUK

enquiries@twosides.info /company/TwoSidesUK

Paper Packaging
The Natural Choice

The Facts

www.twosides.info

Print, Paper and 
Paper Packaging 

have a great 
environmental 

story to tell

The impact on the environment caused by discarded man-
made materials has reached critical levels.

There is now a greater need than ever for packaging to 
be sustainable throughout its life cycle. Packaging should 
incorporate eco-design at its inception, use responsibly 
sourced raw materials, and be manufactured using efficient 
processes that are driven by renewable energy. Packaging 
should be re-used or recycled wherever possible, then sent 
to the most appropriate end-of-life solution, such as 
incineration for energy generation or composting.

Paper packaging is part of the solution. Paper packaging is 
made from wood fibre, a natural and renewable material 
that is highly recycled.

The Sustainable Choice

The key raw material for making paper packaging is 
cellulose fibre from trees, a natural and renewable and is 
a highly recycled raw material. 

Virgin fibre is sourced from sustainably managed forests. 
Despite consumer perception, European forests are growing 
in size. Between 2005 and 2020, European forest cover 
grew by 58,390km2 – an area larger than Switzerland 
and equivalent to 1,500 football pitches of forest growth 
every day.1

Paper and cardboard is the most recycled packaging 
material in Europe. In 2020, 81.5% of all paper-based 
packaging was recycled, outperforming glass packaging 
(75.9%), metallic packaging (75.7%), and far exceeding that 
of plastic packaging (37.6%).2

In Europe, paper fibres are recycled and re-used 3.5 times 
on average.3 However, laboratory experiments have shown 
fibre can be recycled significantly more, up to 25 times.4 
Developing efficiencies in recycling processes, improving 
collection systems and increasing consumer action may 
one day help realise this potential.

Product Protection

Packaging plays an essential role in minimising damage 
and extending a product’s life. Without appropriate 
packaging, there would be a greater risk of the resources 
used to make the product being wasted.

The global pandemic had a huge impact on how 
consumers shop and how brands and retailers sell products. 
As consumers increasingly moved to online shopping, 
for groceries to high-end luxury items, the demand for 
transit packaging increased significantly. The dramatic rise 
in e-commerce amid movement restrictions induced by 
Covid-19 increased online retail sales’ share of total retail 
sales from 16% to 19% in 2020.5

“
”

         In 2020, the European paper-based 
packaging recycling rate was 82% 
– the highest of any packaging 
material.
Eurostat, 2020

Well-designed, efficiently produced, appropriately used and responsibly disposed-of packaging provides multiple benefits. 
It is essential to prevent product damage and can help extend a product’s life. It helps improve efficiency in the supply 
chain and provides safe and convenient access to goods. Packaging communicates vital information to the customer 
whilst providing a great ‘unboxing experience’ to those receiving gifts or luxury items. However, poor material choices are 
damaging to both brands and the planet.

“
”

         The European paper packaging 
industry aims to reach an ambitious 
recycling rate of 90% by 2030.
4evergreen, 2021

European Forests Have Been Growing By 
Over 1,500 Football Pitches Every Day

T H E  F A C T

T H E  M Y T H

European Forests 
Are Shrinking

1

In Europe, where almost all primary forests are protected, paper comes from sustainably managed forests where the cycle of planting, 
growing and logging is carefully controlled.

Forests, if managed sustainably, play an 
indispensable role in climate and biodiversity 
protection. They protect soil and water 
resources, provide livelihoods, and contribute 
to the wellbeing of rural and urban 
communities.1 

In some countries, particularly in the tropics, 
there are issues over land rights and natural 
forest conversion to industrial plantations. This 
is a cause of concern for the paper industry, 
NGOs and consumers. The Two Sides initiative 
supports solutions to these problems and 
recognises the need to promote products that 
can clearly be traced to sustainable sources.

Forests cover 31% of the world’s total 
land area and contain most of the 
world’s terrestrial biodiversity. Forests 
provide habitats for 80% of amphibian, 
75% of bird and 68% of mammal 
species. 

FAO and UNEP, The State of World’s Forests, 2022

Forests cover 40% of the European territory 
and are growing in both area and volume. 
Currently, the total volume is approximately 
28 billion m3, which is growing by around 
612 million m3 every year. Less than three 
quarters of the annual growth is harvested 
and a net increment of over one quarter of the 
annual growth is added to the forest stock, 
every year.2

Between 2005 and 2020, European 
forests grew by 58,390 square 
kilometres – that’s an area bigger than 
Switzerland and amounts to over 1,500 
football pitches every day!

Two Sides analysis of FAO data, 2005-2020

73% of wood and even 90% of market 
pulp comes from forest management 
certified sources.

Cepi, Forest Resources, 2023

The vast majority (over 90%) of the European 
paper industry’s wood fibre originates from 
Europe. To ensure wood is sourced from 
sustainably managed forests, the paper 
industry strongly relies on forest certification, 
in particular FSC and PEFC: 73% of wood and 
even 90% of market pulp comes from forest 
management certified sources.3

The most common pressures causing 
deforestation and severe forest 
degradation are large and small-scale 
agriculture, unsustainable logging, 
mining, infrastructure projects, and 
increased fire incidence and intensity. 

WWF, Deforestation Fronts, 2020

The forests serve not only wood production, 
but they also provide many other very 
important ecosystem services that directly or 
indirectly contribute to human wellbeing.1

2

Print and Paper

Myths & Facts

www.twosides.info

Print, Paper and 

Paper Packaging 

have a great 

environmental 

story to tell

https://www.twosides.info/fact-sheets
https://www.twosides.info/myths-and-facts
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Two Sides have a series of 20 social media friendly mini videos. 

These cover a range of topics, from sustainability to consumer preferences, 
and are a fantastic addition to your social media communications.

Members of Two Sides can use and personalise these mini videos by adding 
their company logo to the footer of each video.

F A C T O G R A P H I C S

V I D E O S

Two Sides also have a suite of 20 eye-catching factographics which 
help communicate the facts in a visual and shareable format, 

perfect for social media.

Members of Two Sides can personalise the factographics. 
By adding your company’s logo, these factographics can be 

a valuable tool to share with customers and stakeholders. 
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Environmental Perceptions of Paper

The print and paper industry has long faced negative perceptions rooted in outdated views about its impact on 
forests and the environment. For years, these misconceptions have been reinforced by service providers promoting 
digital alternatives as the more sustainable choice.

4

Consumers Who Understand European Forests Are Growing

The Growth Of European Forests
Challenging Outdated Assumptions About Sustainability

However, the facts tell a different 
story. Paper is one of the most 
sustainable products we use today 
- derived from a natural, renewable 
resource, and part of a thriving 
circular economy. But despite the 
industry’s progress in promoting 
these truths, many consumers still 
hold views shaped by outdated or 
incorrect information.

The survey reveals that many 
people still believe Europe’s forests 
are disappearing. Although this 
belief has softened slightly since 
2023, it remains a concern.

In reality, European forest area 
increased by over 58,000 km² 
between 2005 and 2020 - an area 
larger than Switzerland.1

Fewer Consumers Think 
European Forests Are Shrinking
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This growth is due to:

• Afforestation: planting trees on 
land previously not forested

• Natural forest expansion: 
especially in areas of 
abandoned land

• Sustainable forest management, 
supported by the paper industry

The pulp and paper industry 
contributes directly to forest health:

• 73% of the wood used in 
Europe’s paper industry 
comes from certified forest 
management sources2

• 90% of market pulp is also 
certified2
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Whilst many consumers still believe 
forests are shrinking - 56% in 2025, 
this figure has continually reduced 
over the years from 64% in 2021. 

1. Two Sides Analysis of FAO data, 2005-2020 2. Cepi Forest Resources, 2023

The actual recycling rates are as 
follows: Paper (79%), Metal (75%), 
Glass (74%), Electronics (43%) and 
Plastic (41%).4,5

One of the most noticeable changes 
from the 2025 survey results 
compared to the 2023 publication, 
is the significant improvement 
of European consumers who 
understand that the paper recycling 
rate in Europe exceeds 60%. This 
has risen from just 16% in 2021 to 
25% in 2025.

The Truth About Paper Recycling
Understanding Paper’s Role In A Circular Economy

Public awareness of environmental issues continues to rise, driven by media coverage, sustainability initiatives, 
and visible signs of climate change. From individuals to governments, the global conversation has shifted decisively 
toward reducing impact and adopting circular, low-carbon practices.

5

This increasing concern about 
the planet has placed new 
expectations on businesses and 
industries - including print, paper, 
and packaging - to operate more 
transparently and sustainably. It 
has also led consumers to ask 
more questions about the materials 
they use, how they’re sourced, and 
where they go after use.

Europe is the world’s paper recycling 
champion at 79%, having the 
highest rate globally. It is followed 
by North America (68%), Asia (57%) 
and Latin America (47%). Within 
Europe, 19 countries exceed a 70% 
recycling rate, increasing from 15 
countries in 2022.3

FACT: The European paper recycling rate is 79%, making it one of the 
most recycled materials in the world!6

Paper is made from wood fibre, a 
renewable resource. Young trees 
absorb carbon dioxide during 
growth, and wood-based products 
like paper continue to store carbon 
throughout their life-cycle. European 
forests act as a major carbon sink, 
sequestering an average of 155 
million tonnes of carbon annually 
between 2010 and 2020.7

3. Cepi, EPRC Monitoring Report, 2023 4. Eurostat, 2022 5. Global Transboundary E-waste Flows Monitor, 2024

6. Cepi, Key Statistics, 2023 7. Forest Europe, State of Europe’s Forest, 2020

68% understand which types of 
products can go in the recycling bin.

64% think that only recycled paper 
should be used

While recycling is vital, paper can’t 
be recycled indefinitely - over time, 
the fibres become too short and 
weakened to produce new paper. 
Furthermore, production cannot be 
based on 100% recycled fibre as 
100% of consumption cannot be 
collected.

Tackling Consumer Concerns About Paper

That’s why the recycling loop must 
be continually replenished with 
fresh, strong virgin fibres sourced 
from sustainably managed forests. 
52% of the fibrous raw material 
used in Europe’s paper industry 
comes from recycled paper.6

66% believe it is important to use 
paper products from sustainably 
managed forests

66% 68% 64%

Consumers Who Understand The 
Paper Recycling Rate Exceeds 60%
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Two Sides conducts and publishes regular consumer research to identity, 
measure and track consumer perceptions and attitudes towards of the print, 
paper and packaging industry. 

Surveys, like the 2025 Trend Tracker, are conducted on all factors affecting 
print, paper and packaging including sustainability, printed advertising  
and digital communications.

“The Trend Tracker survey seeks to understand consumer 
perceptions across a wide range of topics relating to print, 
paper, paper-based packaging and tissue products. We will 
begin to build on previous surveys and continue to track 
important consumer perceptions about the attractiveness 
and sustainability of paper-based materials.”

You can download the latest research at:  
www.twosides.info/trend-tracker-2025

TH
E M

YTH

T H E  F A C T S56%
of EU consumers 
believe European 

forests are 
shrinking

•	 European forests have been growing by 
over 1,500 football pitches every day.1

•	 73% of wood and even 90% of market pulp 
comes from forest management certified 
sources.2

T H E  F A C T S56%
of EU consumers 
believe e-comms 
are better for the 

environment

•	 The ICT industry accounted for 4-6% of global 
electricity use in 2020, which is more than 2% 
of global greenhouse gas emissions.3

•	 Just 22.3% of global e-waste was collected 
for recycling in 2022 (42.8% in Europe).4

TH
E M

YTH

R E S E A R C H

European Findings
www.twosides.info

Print, Paper and 
Paper Packaging 

have a great 
environmental 

story to tell

Two Sides Trend Tracker 2025
Exploring Global Consumer Perceptions Of Print, 
Paper, Packaging And The Environment

1. Two Sides Analysis of FAO data, 2005-2020          2. Cepi Forest Resources, 2023          3. UK Parliament, Energy consumption of ICT, 2022          4. Global Transboundary E-waste Flows Monitor, 2024

https://www.twosides.info/trend-tracker-2025
https://www.cepi.org/policy-area/forest-resources/
https://post.parliament.uk/research-briefings/post-pn-0677
https://ewastemonitor.info/the-global-e-waste-monitor-2024/
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Paper packaging is made from renewable materials. It is durable, 
attractive, recyclable and biodegradable. It is an essential component 
of the circular economy.

Paper Packaging is a key focus of Two Sides and we have produced 
information and resources for the industry. This includes a new booklet 
exploring 8 powerful reasons why paper packaging is the natural 
choice for brands, retailers and consumers. 

To download the booklet, visit:  
www.twosides.info/the-natural-choice

P A C K A G I N G  B O O K L E T

Created by Two Sides UK, The Page is published three times a year 
and brings you all the latest news, facts, information, research and 

innovation from the world of print, paper and paper packaging.

To read the latest issue of The Page, visit:  
www.twosides.info/the-page

T H E  P A G E

Paper Packaging Is Recycled 
More Than Any Other Material

3

Demand for sustainable packaging has never been greater. Paper packaging is not only the most recycled packaging material in 
Europe, it also utilises an exceptionally high amount of recycled material in its production.

4evergreen, the cross-value chain 
alliance initiated by CEPI (learn more 
on p.16), has set an ambitious recycling 
target, to reach a 90% recycling rate for 
fibre-based packaging by 2030.

To reach this goal, 4evergreen has 
identified four intermediary targets to 
be met by 2025:

1. Industry adopts 4evergreen’s 
recyclability evaluation protocol and 
its circularity by design guidelines for 
fibre-based packaging.

2. Separate collection streams 
are available for all fibre-based 
packaging types, including those 
used in household, out-of-home and 
on-the-go consumption.

3. All paper for recycling is sorted 
according to the different paper and 
board categories specified in the 
EN643 standard.

4. All collected fibre-based packaging, 
specifically from household, out-of-
home and on-the-go consumption, 
is recycled.

Learn more: www.4evergreenforum.eu

European consumers now have far greater 
knowledge of the value and provenance 
of the raw materials used in everyday 
packaging. Suppliers and the wider 
packaging industry are working hard to 
develop solutions that extend the life cycle of 
packaging materials, helping to eliminate the 
use of non-recyclable, single-use packaging.

In 2020, the European paper-based 
packaging recycling rate was 82%  
– the highest of any packaging 
material.

Eurostat, 2020

Paper and cardboard is the most recycled 
packaging material in Europe. In 2020, 82% 
of all paper-based packaging was recycled, 
outperforming glass packaging (76%), metallic 
packaging (76%), and far exceeding that of 
plastic packaging (37.6%).3

Looking back at the progress made since 
1998 – the base year for the first voluntary 
commitment set in the European Declaration 
on Paper Recycling – paper recycling has 
increased by 37% (14.9 million tonnes).4

Thanks to its leading recycling rate and 
developed collection systems, paper 
packaging production in Europe utilises an 
exceptional amount of recycled content.

93% of the fibre used to produce 
corrugated board in Europe comes 
from paper for recycling. Carton board 
utilises 32% paper for recycling.

CEPI, 2022

In Europe, paper fibres are recycled and 
re-used 3.5 times on average.4 However, 
laboratory experiments have shown fibres 
can be recycled significantly more, up to 
25 times.5 Developing efficiencies in recycling 
processes, improving collection systems and 
increasing consumer action may one day 
help realise this potential.

Even with such a high recycling rate, the fibre-
based packaging value chain remains focused 
on improving this further.

The European paper packaging 
industry aims to reach an ambitious 
recycling rate of 90% by 2030.

4evergreen, 2021

4

Paper Packaging 

The Natural Choice

www.twosides.info

Print, Paper and 

Paper Packaging 

have a great 

environmental 

story to tell

https://www.twosides.info/the-natural-choice
https://www.twosides.info/the-page
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W H Y  J O I N  T W O  S I D E S ?

Membership Benefits

•	 Facts, primary research and information on the 
effectiveness and sustainability of print which you 
can use in your own customer communications.

•	 Case studies; providing valuable insight into the 
value and ROI of print media.

•	 Personalisation of the popular Myths and Facts 
booklet.

•	 Personalisation of Two Sides fact sheets, videos 
and social media graphics.

•	 Regular e-newsletters with news and inspiration 
you can utilise.

•	 Inspiring pro-print magazine published 3 times per 
year for you and your customers.

•	 Expert advice available to help you with customer 
questions or communications.

•	 Take part in a host of events and networking 
opportunities across all aspects of the industry. 

Two Sides is a not for profit, global initiative promoting the unique 
sustainable and attractive attributes of print, paper and paper packaging.

Two Sides’ members span the entire print, paper and packaging value chain 
including; forestry, pulp, paper, packaging, inks and chemicals, finishing, 
publishing, printing, envelopes and postal operators.

Our industry is undergoing a period of intense change. During this 
transformation, by combining together, we can ensure that the unique and 
powerful characteristics of print, paper and paper packaging continue to be 
promoted to business and consumer audiences, therefore ensuring that the 
unique sustainable facts are not lost to miscommunication. 

Membership of Two Sides demonstrates your organisation’s 
commitment to the environment and continuing desire  
to improve practices.
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The success of the Two Sides campaign would not be possible  
without the support of our members. Two Sides now has more than  
600 members globally.

Membership of Two Sides demonstrates environmental leadership and 
provides access to all the materials of both the Two Sides and Print Power 
campaigns. 

Membership fees are calculated according to turnover, but the principle of 
fundraising is that membership is open to all and that both small and large 
companies alike can contribute in an affordable way. 

Annual subscriptions are calculated at £75 per £1million of your business’ 
turnover, starting at a minimum fee of £565. 100% of contributions are used 
to effectively promote the great sustainable story that paper and paper-based 
packaging has to tell.

For more information about membership and the benefits of becoming a 
member, give us a call on +44 (0)1327 262920 or visit  
www.twosides.info/become-a-member

H O W  T O  J O I N  T W O  S I D E S

“Two Sides does some great work producing 
evidence based collateral on the environmental 
impact of using paper based products - there’s a 
lot of nonsense and ignorance, which Two Sides 
helps address and dispel.”

Charles Jarrold, BPIF

“Being a member of Two Sides demonstrates our 
joint commitment to promoting the sustainability 
message about paper and print. This helps us to 
communicate in all sectors of the supply channels, 
and to correct misconceptions about paper 
consumption and forestry use.”

Simon Pilkington, Fedrigoni

“Two Sides are doing a great job with the research, 
promotional campaigns and events to increase 
awareness of the industry, print, paper and 
environment.” 

Tia Dickenson, Reach Printing Services

Two Sides Membership Booklet - July 2025

https://www.twosides.info/become-a-member


Two Sides
iCon Centre, Eastern Way
Daventry, NN11 0QB
United Kingdom

Contact
+44 (0)1327 262920
enquiries@twosides.info
www.twosides.info

Interested in 
becoming a 
member?
Scan Here!

mailto:enquiries%40twosides.info%20?subject=
https://www.twosides.info

