
Organisations Greenwashing 
Successfully Challenged60

“

“
Website Page Views 99,500

People Reached By Social Media

Social Media Followers14,000

Newsletters Sent65

Love Paper Adverts In  
Newspapers And Magazines940

Content Items Added To Website190

10.8 
million

Welcome to the Summer 2022 European 
update, that informs our valued members 
and wider stakeholders of our activities and 
achievements from across the Two Sides, Love 
Paper and Anti-Greenwash campaigns.

It’s been a busy first half of the year as we’ve 
continued to tell the great environmental story of 
print, paper and paper-based packaging. This 
year, across Europe, we’ve had 940 Love Paper 
adverts placed in newspapers and magazines, 
reaching more than 20 million consumers every 
month. 

In Europe, there is a growing understanding and 
focus on companies who are Greenwashing. 
Two Sides actively engages businesses, brands 
and organisations to stop making misleading 
environmental messages around print and 
paper. 

Our work across all the campaigns wouldn’t be 
possible without our 600 global members and 
supporters.

You’ll find more details about our recent activities 
and plans over the next few pages.
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Across Europe instances of brands and organisations 
Greenwashing are increasing, encouraging their 
customers to move online for cost purposes, using 
the environment as an excuse, and their reason for 
wanting to switch them to digital.

An example where Two Sides has taken direct action is 
with DropBox, with 700 million registered users, whose 
messages push people towards digital. Two Sides has 
engaged Dropbox to stop, and produced a template 
email and letter for our members to also become 
involved.

To become involved visit: 
bit.ly/DropBoxAntiGreenwash

Find out more about our Anti-Greenwash campaign at: www.twosides.info/anti-greenwash/

Anti-Greenwash

New Resources

Two Sides have a series of facts sheets that cover key topics 
for our industry, from sustainable forests and recycling 
rates to energy and water consumption. It’s important our 
fact sheets reflect the range of subjects our sector needs  
to answer.

We’ve published 3 NEW fact sheets: 

• Forest Benefits and Biodiversity
• Paper Packaging – The Natural Choice
• Paper Bags – The Natural Choice (updated)

These fact sheets are available to view and download at: 
www.twosides.info/fact-sheets
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Paper Packaging

The Natural Choice

The Facts
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The impact on the environment caused by discarded man-

made materials has reached critical levels.

There is now a greater need than ever for packaging to 

be sustainable throughout its life cycle. Packaging should 

incorporate eco-design at its inception, use responsibly 

sourced raw materials, and be manufactured using efficient 

processes that are driven by renewable energy. Packaging 

should be re-used or recycled wherever possible, then sent 

to the most appropriate end-of-life solution, such as 

incineration for energy generation or composting.

Paper packaging is part of the solution. Paper packaging is 

made from wood fibre, a natural and renewable material 

that is highly recycled.

The Sustainable Choice

The key raw material for making paper packaging is 

cellulose fibre from trees, a natural and renewable and is 

a highly recycled raw material. 

Virgin fibre is sourced from sustainably managed forests. 

Despite consumer perception, European forests are growing 

in size. Between 2005 and 2020, European forest cover 

grew by 58,390km2 – an area larger than Switzerland 

and equivalent to 1,500 football pitches of forest growth 

every day.1

Paper and cardboard is the most recycled packaging 

material in Europe. In 2018, 82.9% of all paper and cardboard 

was recycled, outperforming metallic packaging (80.1%), 

glass packaging (74.7%) and far exceeding that of plastic 

packaging (41.8%).2

In Europe, paper fibres are recycled and re-used 3.8 times 

on average.3 However, laboratory experiments have shown 

fibre can be recycled significantly more, up to 25 times.4 

Developing efficiencies in recycling processes, improving 

collection systems and increasing consumer action may 

one day help realise this potential.

Product Protection

Packaging plays an essential role in minimising damage 

and extending a product’s life. Without appropriate 

packaging, there would be a greater risk of the resources 

used to make the product being wasted.

The global pandemic had a huge impact on how 

consumers shop and how brands and retailers sell products. 

As consumers increasingly moved to online shopping, 

for groceries to high-end luxury items, the demand for transit 

packaging increased significantly. Worldwide e-commerce 

sales grew 16% in 2020 and this growth is expected to 

increase to 22% per annum by 2023.5
“

”
         In 2018, the European paper and 

cardboard recycling rate was 83% 

– the highest of any packaging 

material.
Eurostat, 2018

Well-designed, efficiently produced, appropriately used and responsibly disposed-of packaging provides multiple benefits. 

It is essential to prevent product damage and can help extend a product’s life. It helps improve efficiency in the supply 

chain and provides safe and convenient access to goods. Packaging communicates vital information to the customer 

whilst providing a great ‘unboxing experience’ to those receiving gifts or luxury items. However, poor material choices are 

damaging to both brands and the planet.

“ ”
         The European paper packaging 

industry aims to reach an ambitious 

recycling rate of 90% by 2030.

4evergreen, 2021
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Forests are one of the world’s most valuable resources 

and home to more than half the world’s land-based  

animal and plant species.2 

Forests cover 31% of the world’s total land area and 40% 

of the European territory. European forests are growing in 

both area and volume, currently approximately 28 billion m3 

and growing by around 612 million m3 every year. Less than 

three quarters of the annual growth is harvested and a net 

increment of over one quarter of the annual growth is added 

to the forest stock, every year.3 Between 2005 and 2020, 

European forests grew by 58,390km2 – that is an area larger 

than Switzerland and equivalent to 1,500 football pitches of 

forest growth every day.4

Nearly 24% of forests, almost 50 million hectares – an 

area equal to that of Spain, are in areas protected for 

the conservation of biodiversity and landscape. The area 

of forests designated for biodiversity conservation has 

increased by 65% in 20 years, and the area designated for 

landscape conservation by 8%.1

Forests in Europe are also becoming more diverse in tree 

species composition. 67% of forest area is composed of 

two or more tree species.1 The vast majority of terrestrial 

biodiversity is found in the world’s forests. Together they 

contain more than 60,000 different tree species and provide 

habitats for 80% of amphibian species, 75% of bird species 

and 68% of mammal species.5

 
 
 
 
 

Over the past four decades, forests have helped moderate 

global warming by absorbing around a quarter of the carbon 

dioxide emitted by human activities. 

Carbon sequestration in forests reduces the rate of carbon 

accumulation in the atmosphere and so reduces the rate of 

climate change.6

Forests directly affect livelihoods and have recreational  

and cultural importance.

Most of the world’s societies today have at least some 

interaction with forests and the biodiversity they contain. 

However, all people from around the globe benefit from the 

functions provided by the factors of this biodiversity in the 

carbon, water and nutrient cycles and through the links with 

food production.5

The forest sector consists of forestry, the wood industry, 

and the pulp and paper industry. Forests provide more than 

86 million green jobs globally7, employs 3.5 million 

Europeans8, and support the livelihoods of many more 

people. They are vital for the conservation of biodiversity, 

energy supply, soil and water protection and worth 

€143 billion to the European economy each year.8

80% of the world’s forests are publicly owned and therefore 

strengthening policy, legal and institutional frameworks that 

improve local people’s rights to access and manage forest 

resources goes a long way to improve livelihoods.9 In the 

majority of countries, more than 90% of forests are accessible 

to the public, with the average around 70%. About 6% of 

forests are primarily designated or managed for public 

recreation. The average interaction with forest recreation 

such as walks, hiking, picnics, etc, is estimated at 16 visits per 

person per year.1 

Forests also provide positive impacts to individuals’ physical 

and mental health across all ages and genders, particularly 

those living in urban areas and the less privileged of the 

population. In industrialised and urban living environments, 

green spaces can enhance motivation for physical exercise 

“

”

        Over the last 37 years, there were 

only minor fluctuations in the common 

forest bird index in European forests. 

The fact that populations of common 

forest bird species are stable indicates 

the overall stability of the forest 

environment and biodiversity.

State of Europe’s Forests, 2020

Forests, if managed sustainably, play an essential role in climate and biodiversity protection. They protect soil and water  

resources, provide livelihoods to millions of people worldwide, and contribute to the wellbeing of rural and urban communities.1
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Eine natürliche Entscheidung 
– Papiertragetaschen

Die Fakten
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Besorgnis in der Bevölkerung über den enormen Plastikverbrauch

In den letzten Jahren sind die Auswirkungen von Einwegverpackungen und Kunststoffen auf die Umwelt immer deutlicher geworden. Stimmen mit der Befürchtung, dass vergleichsweise wenig Kunststoffverpackungen korrekt recycelt werden (42 % EU-Durchschnitt 20161 und nur 14 % weltweit2) und dass sie bei unverantwortlicher Nutzung einen maßgeblichen Anteil an der Verschmutzung der Weltmeere haben, werden laut. Umweltschützer zeigen sich besorgt und befürchten, dass bis zum Jahr 2050 mehr Plastik im Meer sein könnte als Fische schwimmen.2

Laut Marine Litter Watch stehen Einkaufstüten an 7. Stelle der Abfallprodukte, die am häufigsten an Europas Stränden zu finden sind.3 Zwischen 2013 und 2019 wurden 3 % des angespülten Materials als Plastiktüten und 0,2 % als Papiertragetaschen identifiziert. Und das obwohl der Anteil von Plastiktüten abgenommen hat, da die europäischen Staaten gehandelt und den Verbrauch eingeschränkt haben.4 

EU-Staaten müssen den Verbrauch von Plastiktüten drastisch einschränken

Im Jahr 2015 führte die EU Rechtsvorschriften für Plastiktüten ein, mit dem Ziel, den durchschnittlichen Verbrauch pro Person von rund 200 Tüten pro Jahr zu senken. Bis Ende 2019 soll der Pro-Kopf-Verbrauch auf 90 und bis 2025 auf 40 Plastiktüten pro Person fallen.5 

Irland erhebt seit 2002 eine Steuer auf Einweg-Plastiktüten und hat so den Verbrauch um 95 % reduziert.6 Andere Länder haben seitdem ebenfalls Maßnahmen ergriffen, um den Verbrauch von Plastiktüten zu senken, darunter Teilverbote wie in Frankreich und Belgien (in Österreich liegt ein Gesetzesentwurf dazu vor), Geldstrafen (in Dänemark, Estland, den Niederlanden, Spanien und dem Vereinigten Königreich) und freiwillige Verpflichtungen (Deutschland und Finnland).7 Diese Maßnahmen haben Verbraucher darin bestärkt, wiederverwertbare Einkaufstüten zu benutzen und einige Einzelhändler dazu bewegt, Alternativen zu traditionellem, nicht biologisch abbaubaren Kunststoff zu anzubieten. 

Papiertüten als attraktive Alternative
Der Rohstoff für Papiertüten – Holz – ist eine erneuerbare und nachhaltige Ressource. Zwischen 2005 und 2020 wuchsen die europäischen Wälder um eine Fläche so groß wie die Schweiz, was 1.500 Fußballfeldern pro Tag entspricht.8 

Die Recyclingquote für Papier- und Kartonverpackungen in der EU beträgt 85 %1 (58 % weltweit2). Selbst wenn eine Papiertüte unverantwortlich entsorgt wird, hat diese aufgrund ihrer natürlichen kompostierbaren Eigenschaften eine deutlich geringere Auswirkung auf die Umwelt als eine Plastiktüte. 

Tagtäglich werden wir mit den wachsenden Auswirkungen unserer Plastiknutzung konfrontiert, u.a. auch durch die steigende Zahl von Plastikmüll und -partikeln, die in den Weltmeeren treiben. Die EU-Mitgliedsstaaten haben darauf mit Verboten, Geldstrafen und Initiativen zur Reduzierung von Plastik reagiert. Während eine allgemeine Verringerung unnötiger Plastikabfälle einen wertvollen Beitrag für eine zirkuläre und weniger verschwenderische Abfallwirtschaft leistet, stellen Verpackungsmaterialien aus Papier aufgrund ihrer natürlichen und erneuerbaren Eigenschaften eine attraktive und praktikable Alternative dar. Und: Zahlreiche Studien belegen die Vorteile von Papiertüten gegenüber Kunststofftragetaschen.

“

”

        Fast 80 % der Abfälle im Meer 
stammen vom Land. Das meiste davon 
ist Kunststoff. Inzwischen finden wir 
Plastik in den Mägen von Seevögeln 
und gestrandeten Walen. Es ist 
offensichtlich: Wir müssen handeln. 
Europäischer Umweltkommissar Karmenu Vella, November 2017.

In the first 6 months of this year we have succeeded in removing Greenwash messages from 60 European companies 
which include: 

 
 
 
 
 
 
 

We must stop brands and organisations from making these misleading environmental statements!

http://www.twosides.info/anti-greenwash/
http://www.twosides.info/fact-sheets


To find out more about the Love Paper campaign, visit www.lovepaper.org

Love Paper talks directly to consumers, educating them on the great environmental story of print, paper and  
paper-based packaging. So far this year, we’ve had 940 adverts in national newspapers and magazines across Europe, 
reaching more than 20 million consumers every month.

Love Paper

NEW Adverts
To explain the wider benefits of growing sustainable forests, we have created 3 NEW adverts for Love Paper, highlighting 
the benefits and facts on Biodiversity, Carbon removal and storage which helps mitigate climate change, and value to the 
economy through Green Jobs. 

These adverts, alongside the supporting website lovepaper.org tell the great story of how paper is sustainable, recyclable 
and part of the circular economy.

Talking directly with consumers and the industry, our Two Sides and Love Paper websites are informative with facts, 
figures, research and insightful articles.

Over 30,000 business professional subscribe to our newsletters across Europe, as we continue to build a community that 
is knowledgeable and passionate about the sustainability of print, paper and paper packaging. 

Communications

EU Jan - June Activity

Discover the story of paper 
www.lovepaper.org
Scan for paper facts, activities, 
blogs and much more!

®

Source: FAO and UNEP, The State of World’s Forests, 2020

Forests cover 31% of the world’s total land area and contain most 
of the world’s earthly biodiversity. To ensure the long-term health of forests, 

the European paper industry counts on sustainable forest management 
as a source for its main raw material.

PAPER & BIODIVERSITY

Discover the story of paper 
www.lovepaper.org
Scan for paper facts, activities, 
blogs and much more!

®

Sustainably managed forests are they key source of raw material 
to the European paper industry. As they grow, they absorb CO2 

from the atmosphere, which is then locked-up inside wood fibres 
and paper products for their entire life cycle.

Source: FAO, Global Forest Resources Assessment, 2020

PAPER LOCKS IN CO2

Discover the story of paper 
www.lovepaper.org
Scan for paper facts, activities, 
blogs and much more!

®

Sources:
FAO and UNEP, The State of the World’s Forests, 2020.

Greensource, The Added Value of the Forest-Based Industry, 2021.

Forests provide more than 86 million green jobs globally, 
employs 3.5 million Europeans, and support the livelihoods 

of many more people.

PAPER PEOPLE
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About Two Sides
Founded in 2008, Two Sides is a not-for-profit, global 
initiative promoting the unique sustainable and attractive 
attributes of print, paper and paper packaging.

The Two Sides campaign is a collaboration of companies 
from sectors including forestry, pulp and paper 
manufacturing, inks, pre-press, press, finishing, publishing, 
printing, envelopes and postal operators.

Two Sides operates throughout Europe, North America, 
South America, South Africa, Australia and New Zealand. Write to us: Two Sides, iCon Centre, Eastern Way, Daventry, NN11 0QB

www.twosides.info

twosides.info fr.twosides.info

at.twosides.info de.twosides.info

it.twosides.info nordics.twosides.info

®
lovepaper.org

it.lovepaper.org nordics.lovepaper.org

de.lovepaper.org

Membership

A reminder for all our supporters and members what 
benefits Two Sides membership brings:

• Facts, primary research and information on the 
sustainability and attractiveness of print, paper and 
paper packaging

• Use of Two Sides and Love Paper assets in your own 
communications

• Co-branding of all Two Sides resources
• Regular E-news and Campaign Updates
• The Page, an inspiring pro-print magazine
• Expert advice and guidance

Power of Print

Discover The  
Power of Print 
The Power of Print seminar returns as a physical event 
on Tuesday 1st November 2022 at Stationers’ Hall, 
London.

This annual event, now in its 12th year, has 
established itself as a must-attend event. Hosted 
by Two Sides, this European event brings 9 leading 
experts from across the spectrum of print, publishing 
and paper-based packaging that will inspire and 
inform the audience with their take on what the future 
holds.

For more information and to book your ticket for the 
live event, go to www.powerofprint.info 

We thank all of our  
600 global members  

for your continued support, 
as the campaign would  

not be possible  
without you. 


