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With an increasing desire to save costs, service
providers, customer facing organisations and even
governmental departments are increasingly focused
on switching consumers and citizens away from
paper to digital services and, in the process, are using
unsubstantiated environmental claims (Greenwash)
to justify their messages. The importance of tackling
and getting these Greenwashing messages removed
is clear when the financial cost to the paper, print and
mailing industries which employs, in the UK, 116,000
people in more than 8,400 businesses, is better
understood. See page 3.
A 2021 survey by Two Sides revealed that 64% of
European consumers believe European forests are
shrinking when, in fact, they have been growing by
an area equivalent to 1,500 football pitches every
day. When it comes to the sustainability of print and
paper, it is important to separate the Facts from the
Myths. The new Myths & Facts booklet busts 9 of
these unsubstantiated myths involving paper and the
environment.

“

The journey to a more sustainable future includes
our packaging choices. It is important that materials
chosen are natural, renewable, recyclable and
fit with the circular economy. The new packaging
booklet, Paper Packaging - The Natural Choice,
explains to brands, retailers and consumers the 8
powerful reasons why paper-based packaging is the
sustainable choice.

Only together, using these positive environmental
facts, can we tell the great sustainable story of paperbased products.
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The European paper industry is a world leader when it
comes to sustainably sourced raw materials, renewable
energy and recycling rates.
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Yet the myths around paper are still prevalent amongst
consumers. A 2021 survey by Two Sides revealed that
64% of European consumers believe European forests are
shrinking when, in fact, they have been growing by an area
equivalent to 1,500 football pitches every day.
Forests, if managed sustainably, play an indispensable role
in climate and biodiversity protection. They protect soil and
water resources, provide livelihoods, and contribute to the
wellbeing of rural and urban communities.

In Europe, where almost all primary forests are protected, paper comes from sustainably managed forests where the cycle of planting,
growing and logging is carefully controlled.

THE MYTH

European Forests
Are Shrinking

In some countries, particularly in the tropics,
there are issues over land rights and natural
forest conversion to industrial plantations. This
is a cause of concern for the paper industry,
NGOs and consumers. The Two Sides initiative
supports solutions to these problems and
recognises the need to promote products that
can clearly be traced to sustainable sources.

THE FACT

Paper is highly recycled and, in Europe,
re-used an average 3.8 times. 56% of the
fibrous raw material used in Europe’s paper
industry comes from paper for recycling.10,11

THE FACT

Paper Is Highly Recycled
And Naturally Sustainable

There is now a greater need than ever for
packaging to be sustainable throughout its
life cycle. Packaging should incorporate
eco-design at its inception, use responsibly
sourced raw materials, and be manufactured
using efficient processes that are driven by
renewable energy.
Packaging should be re-used or recycled
wherever possible, then sent to the most
appropriate end-of-life solution, such as
incineration for energy generation or
composting.
Individuals, businesses, governments,
public bodies and non-governmental
organisations all need to work together
to find innovative solutions to meet
the ever-increasing need for
sustainable packaging products.
The Soil Association, 20203

In the paper manufacturing process,
bioenergy’s share of total industry energy use
has increased to 62.5%, making the paper
and board industry the largest industrial
producer and user of renewable energy in
Europe.4
Paper packaging is the most recycled of all
packaging materials. Packaging uses more
recycled paper than any other end product
and, when combined with virgin paper,
ensures a continuous, regenerative ‘paper
cycle’.
Sustainably sourced paper packaging is also
well aligned with the objectives of the United
Nations Sustainability Goals.
We are determined to protect the
planet from degradation, through
sustainable consumption and
production, sustainably managing its
natural resources and taking urgent
action on climate change, so that it
can support the needs of the present
and future generations.
United Nations,
The 2030 Agenda for Sustainable Development5

The practical impact that paper packaging
can have with consumers is best displayed at
a product level.
Cartons are ideal for presenting the latest
digital technology to help brand owners and
retailers communicate with customers. This
technology includes QR codes, interaction via
augmented reality, and RFID tags. Carton
designs also lead the way in innovation and
brand promotion, especially for prestigious
and premium goods. The ability to
continuously innovate makes cartons the
sustainable choice for today and the future.41

New printing techniques are also being used
to satisfy the most sophisticated of graphic
design requirements, and the introduction of
new technologies has had a big impact on
packaging design. Digital printing techniques
now allow the economical production of
prototypes, sales samples and limited
production runs for test markets, resulting in
a remarkable increase in the possibilities for
‘speed to market‘ in new product launches.
Sustainable paper packaging is a great way
for brand owners and retailers to
communicate and engage with consumers.

Transit packaging can also be used creatively
to display and promote products. ‘Shelf-ready
packaging‘ that uses printed corrugated
board allows brand owners to safely transport
their goods and display them prominently in
store using the same package. E-commerce
mailing bags often use unbleached brown
paper to demonstrate to a brand’s customers
that the ecological impact of its packaging
has been well considered.
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For paper packaging, the recycling rate is
even higher, with 83% of paper and
cardboard packaging being recycled in
Europe. Paper is the most recycled packaging
material, followed by metal (80%), glass (75%)
and plastic (42%).12

Only 16% of European consumers
understand that paper and paper-based
packaging has a high recycling rate.
Two Sides & Toluna research, 2021

Paper cannot be recycled indefinitely as the
fibres get too short and worn out to be useful
in creating a new sheet of paper. Furthermore,
production cannot be based on 100% recycled
fibre as 100% of consumption cannot be
collected. The cycle must therefore be
constantly refilled with new strong virgin fibres
from sustainably managed forests.
Two Sides encourages responsible paper
consumption. Double-sided printing in the
office and separate collection schemes will
reduce costs and improve sustainability. Once
a paper product’s purpose is complete, it can
be placed in the recycling bin and collected
alongside other used paper products from
businesses and households.

Sustainability Facts
• Paper is made from wood, a natural
renewable and sustainable resource.
• Paper ensures healthy growing forests,
with an indispensable role in climate
and biodiversity protection.
• Between 2005 and 2020, European
forests grew by an area the size of
Switzerland.13
• 56% of fibre comes from paper for
recycling.11
• In Europe, 74% of paper and 83% of
cardboard packaging is recycled.10
• A number of certification schemes exist
to ensure forests are sustainably
managed.
• Most terrestrial biodiversity is found in
the world’s forests.

The European paper industry is a leading
recycler and, with local collecting systems
improving, will increase its recycling rates
even further.

6

Paper-based packaging is the most recycled packaging
material in Europe. In 2018, 82.9% of all paper and
cardboard was recycled, outperforming metallic packaging
(80.1%), glass packaging (74.7%) and far exceeding that
of plastic packaging (41.8%). - Eurostat, Recycling rate of
packaging waste by type of packaging (EU28), 2018.
This new booklet sets out the 8 powerful reasons why
paper packaging is the natural choice for brand owners,
retailers and consumers with a modern re-design and
updated facts and statistics.

Paper packaging is versatile and hugely effective, whether used for storage, transit, displayed in-store or used in the home. For many
brands, the packaging is part of the product, and the design and sustainability credentials of the packaging is of huge importance.

Smithers, 202039

Over 50% of the world’s wood harvest is used
for fuel, while 30% is processed for other
industries and furniture. Only around 13% is
used to make paper.3

Paper packaging is made from renewable materials. It is
durable, attractive, recyclable and biodegradable. It is an
essential component of the circular economy.

2

Demonstrating paper packaging’s
environmental credentials is one way brand
owners and retailers can connect with
consumers. However, sustainability is just one
of paper packaging’s unique selling points.
Packaging is all about getting people’s
attention, communicating and making a
connection – much like art. This may be the
reason why one packaging trend in 2021 saw
designers borrowing from the art world.40

WWF, Deforestation Fronts website, 2018

The forests serve not only wood production,
but they also provide many other very
important ecosystem services that directly or
indirectly contribute to human wellbeing.5

The journey to a more sustainable future goes far beyond
our packaging choices. But as packaging is often the first
interaction between consumers and businesses, it is a
critical element that, if poorly designed, can have a lasting
effect on both consumer perceptions and the environment.

1

As a product that consumers touch,
use and dispose of, packaging is now
a key medium to transmit a brand’s
green credentials.

FAO data, 2005-2020

5

Well-designed, efficiently produced, appropriately used and responsibly disposed-of packaging provides multiple benefits. It is
essential to prevent product damage and can help extend a product’s life. It helps improve efficiency in the supply chain and provides
safe and convenient access to goods. Packaging communicates vital information to the customer whilst providing a great ‘unboxing
experience’ to those receiving gifts or luxury items. However, poor material choices are damaging to both brands and the planet.

In all retail environments, appealing
emotionally to consumers is a modern
challenge. Packages that communicate on
a multi-sensory level offer brands the
opportunity to stand out and inspire others.
They not only explain the advantages of the
product but also tell stories that create a
platform for the brand to shine.38

Between 2005 and 2020, European
forests grew by 58,390 square
kilometres – that’s an area bigger than
Switzerland and amounts to over 1,500
football pitches every day!

The most common pressures causing
deforestation and severe forest
degradation are large and small-scale
agriculture, unsustainable logging,
mining, infrastructure projects, and
increased fire incidence and intensity.

Paper Packaging
The Natural Choice

Paper packaging is part of the solution. Paper
packaging is made from wood fibre, a
renewable resource that originates from
sustainably managed forests.

Paper Packaging Is
Attractive And Impactful

The paper industry uses respected forestry
certification schemes to ensure that virgin
fibre originates from sustainable sources. The
two most recognised certification schemes
are Forest Stewardship Council® (FSC®) and
the Programme for the Endorsement of Forest
Certification™ (PEFC™). For more information
on sustainable forestry see page 4.

In 2020, a total of 56 million tonnes of paper
was collected and recycled in Europe – a
recycling rate of 74%. This is approaching the
estimated practical maximum of 78%.10

www.twosides.info

As consumers become more environmentally
conscious and hold businesses and their
packaging standards to account, the hope is
that companies will be incentivised to produce
and package more responsibly.2

Forests cover 40% of the European territory
and are growing in both area and volume.
Currently, the total volume is approximately
28 billion m3, which is growing by around
612 million m3 every year. This is a net annual
growth of more than 2% once the volume of
harvested forests has been deducted.2

The vast majority (over 90%) of the European
paper industry’s wood fibre originates from
Europe. About a quarter of the chain of
custody certificates in Europe (around 7,000)
are estimated to relate to paper and printed
materials, demonstrating that the sector is a
major supporter of forest certification.4

2

Paper Is Bad For
The Environment

Print, Paper and
Paper Packaging
have a great
environmental
story to tell

World Economic Forum, 20201

CEPI Sustainability Report, 2019

Paper is based on wood, a natural and renewable material. Paper is one of the most recycled products in the world and epitomises the
circular economy model of make, use, recycle and reuse.

Paper Packaging
The Natural Choice

Packaging is responsible for a high
proportion of waste which, when
carelessly disposed of, ends up in the
wrong place. Packaging generates
more plastic waste than the next four
biggest industrial sectors combined.

FAO and UNEP, The State of World’s Forests, 2020

Over 80% of the pulp purchased by the
European pulp and paper industry is
certified.

1

THE MYTH

To download a digital copy of the Myths & Facts booklet,
and to request a printed copy, visit:
www.twosides.info/the-myths-and-facts-booklet

The impact on the environment caused by
discarded man-made materials has reached
critical levels.

Forests cover 31% of the world’s total
land area and contain most of the
world’s terrestrial biodiversity. Forests
provide habitats for 80% of amphibian,
75% of bird and 68% of mammal
species.

European Forests Have Been Growing By
Over 1,500 Football Pitches Every Day

The new booklet covers the 9 key Myths & Facts about
paper and the environment, with a fresh re-design and
updated facts and statistics.

Paper Packaging Helps Minimise
Environmental Impacts

Forests, if managed sustainably, play an
indispensable role in climate and biodiversity
protection. They protect soil and water
resources, provide livelihoods, and contribute
to the wellbeing of rural and urban
communities.1
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To download a digital copy of the Paper Packaging booklet,
and to request a printed copy, visit:
www.twosides.info/paper-packaging-the-natural-choice/

Anti-Greenwash
Greenwashing is a serious danger for the paper, print and mailing industry in the UK which, if left unchallenged,
threatens the loss of £22.4 million (€337 million EU) annually to a sector worth £555 million (€7.8 billion EU) annually.
Two Sides has been actively engaging with organisations found to be making misleading and unsupported environmental
claims against print and paper for over 10 years. Our Anti-Greenwash campaign has now successfully challenged over
810 global organisations, primarily service providers like banks, utilities and telecoms, that subject their customers to
repeated Greenwashing messages which are damaging to our sector.

What Is Greenwashing The Financial Impact
Greenwash is defined as “Behaviour or activities that make
people believe that a company is doing more to protect the
environment than it really is”. Examples of such misleading
statements include;
• Go paperless, save trees and help save the planet
• Move to digital bills and statements and protect the
environment
• Go green, go paperless
These statements are often made as part of cost saving
initiatives and typically ignore the environmental impact of
digital communications. In most countries such statements,
made without research and evidence, go against national
advertising standards.

Consumer Opinions
Of Greenwashing
Organisations that Greenwash take the risk of harming
their reputation with consumers.
Research conducted by Censuswide, shows consumers
understand that organisations who use Greenwash want
to save costs by switching to cheaper digital bills and
statements (67% UK, 66% European). Furthermore, whether
a consumer has seen Greenwash messages or not, they
do not want to be forced to switch to digital bills and
statements (40% UK, 52% European).
It was also found that 26% of UK consumers (29%
European) are concerned about suppliers using
environmental arguments and think they are unnecessary.
Whilst, 38% of UK consumers (44% European) disbelieve
environmental messaging about moving to digital
communications.
Earlier research by Two Sides found that consumers also
overwhelmingly want the right to choose how they receive
communications (digitally or printed) from organisations.
76% of UK consumers and 74% of Europeans want this
choice. - Two Sides & Toluna, 2021.
To find out more about our Anti-Greenwash campaign visit:
www.twosides.info/Anti-Greenwash/

Our recent research with Censuswide shows the value
of Two Sides Greenwash activity for the print, paper and
mailing sector;
• In the UK, the campaign has preserved £11.2 million of
paper, print and postage
• Stops Greenwash messages being seen 209 million
times in the UK every year (590 million times in Europe)
• Left unchallenged, it threatens the further loss of £22.4
million of value in the UK (€337 million in Europe)

Information Sheet
We have produced a Greenwash information sheet to
educate Brands and Marketeers on why they should not
Greenwash and the financial impacts it causes to the print,
paper and mailing industry. The information sheet covers:
•
•
•
•

Paper’s environmental credentials
The impact of digital
The right to choose
Advertising regulations

Two Sides will use this proactively – sending to
Sustainability Managers of industry associations and
brands – and share with the industry to use.
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Love Paper
The Love Paper campaign tells millions of people every
year about the great environmental story behind print,
paper and paper packaging.
A 2021 survey commissioned by Two Sides revealed some
common misconceptions held by UK consumers:
• 64% believe European forests are shrinking
- In fact, they’re growing in size by 1,500 football
pitches every day
• Only 16% believe the European paper recycling rate
is above 60%
- It’s actually 74%, the highest in the world!
The Love Paper ads appear regularly in leading titles
including The Times, The Sun, Evening Standard, Metro,
Daily Mirror, Daily Mail, Financial Times, The Economist,
and dozens of popular consumer and B2B magazines.

®

Find out more, visit the Love Paper website:
www.lovepaper.org

Welcome New Members!
Commercial Members
•
•
•
•
•
•

All Media (Print)
Allander
Edale
Dennis Maps
Hampton Printing
Echo Direct Marketing
Services

• WL Coller
• Systematic Print
Management

• LDM (UK)

• Retain.me
• Westcolour
• Holywell Press

Partner Members
•
•
•
•
•
•
•

HH Global
Solopress
Pepper Communications
Go Inspire
Tradeprint
IG Design Group UK Ltd
KAPAG Karton + Papier AG

Find out more at www.twosides.info/join-us

Membership
A reminder for all members, not just those who have joined
us, what benefit membership brings:
• Facts, primary research and information on the
effectiveness and sustainability of print, paper and
paper packaging
• Use of Two Sides & Love Paper assets in your own
communications
• Co-branding of all Two Sides resources
• Regular E-news and Campaign Updates
• The Page, an inspiring pro-print magazine
• Events and networking opportunities, including our
Power of Print seminar
• Expert advice and guidance

About Two Sides
Founded in 2008, Two Sides is a not-for-profit, global
initiative promoting the unique sustainable and attractive
attributes of print, paper and paper packaging.
The Two Sides campaign is a collaboration of
companies from sectors including forestry, pulp and
paper manufacturing, inks, pre-press, press, finishing,
publishing, printing, envelopes and postal operators.
Two Sides operates throughout Europe, North America,
South America, South Africa, Australia and New Zealand.

www.twosides.info
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+44 (0)1327 262920

@TwoSidesUK

www.twosides.info

@TwoSidesUK

enquiries@twosides.info

/company/TwoSidesUK

+44 (0)1327 262920

@LovePaperUK

www.lovepaper.org

@LovePaperUK

hello@lovepaper.org

@LovePaper_UK

Write to us: Two Sides, iCon Centre, Eastern Way, Daventry, NN11 0QB

