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Welcome to the Spring 2022 update, that informs
our valued members and wider stakeholders of
the key successes from across the Two Sides,
Love Paper and Anti-Greenwash campaigns.
We’ve continued working hard to tell the great
environmental story of print, paper and paper-based
packaging. With an economy under significant
pressure, more and more anti-print Greenwashing
messages are popping up as organisations try to
save money by pushing their customers online.
Two Sides actively engage businesses, brands and
organisations to desist from making these misleading
messages and working with Royal Mail, through case
studies, to help explain the value that print as part of
a media communication plan delivers.
To improve consumer perceptions of paper products,
the Love Paper campaign had more than 480
adverts in national newspapers and magazines this
quarter, reaching more than 20 million consumers
every month. Environmentally conscious brands are
also recognising the usefulness of the Love Paper
logo on their paper-based marketing and paper
packaging, informing customers that their brand is
environmentally aware, making sustainable choices,
backed up with facts and statistics.

“

Our work wouldn’t be possible without the support of
our members. We are pleased to have welcomed 4
new members this year already. Thank you to all our
members for your continued support.
You’ll find more details on our recent activities and
plans over the next few pages.
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Forest Benefits & Biodiversity
We have a number of fact sheets covering key topics of our
industry, from forests and the environment to paper’s water
consumption and recycling rates. A subject increasingly
important is biodiversity.
We’ve put together a NEW fact sheet on forests and
biodiversity, discussing the benefit they brings to landbased animals and plant species, carbon sequestration
and to human life and green jobs.
Read and download the fact sheet at:
www.twosides.info/fact-sheets
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Forests are one of the world’s most valuable resources
and home to more than half the world’s land-based
animal and plant species.2

Over the past four decades, forests have helped moderate
global warming by absorbing around a quarter of the carbon
dioxide emitted by human activities.

Forests cover 31% of the world’s total land area and 40%
of the European territory. European forests are growing in
both area and volume, currently approximately 28 billion m3
and growing by around 612 million m3 every year. Less than
three quarters of the annual growth is harvested and a net
increment of over one quarter of the annual growth is added
to the forest stock, every year.3 Between 2005 and 2020,
European forests grew by 58,390km2 – that is an area larger
than Switzerland and equivalent to 1,500 football pitches of
forest growth every day.4

Carbon sequestration in forests reduces the rate of carbon
accumulation in the atmosphere and so reduces the rate of
climate change.6

Nearly 24% of forests, almost 50 million hectares – an
area equal to that of Spain, are in areas protected for
the conservation of biodiversity and landscape. The area
of forests designated for biodiversity conservation has
increased by 65% in 20 years, and the area designated for
landscape conservation by 8%.1
Forests in Europe are also becoming more diverse in tree
species composition. 67% of forest area is composed of
two or more tree species.1 The vast majority of terrestrial
biodiversity is found in the world’s forests. Together they
contain more than 60,000 different tree species and provide
habitats for 80% of amphibian species, 75% of bird species
and 68% of mammal species.5

“

Over the last 37 years, there were
only minor fluctuations in the common
forest bird index in European forests.
The fact that populations of common
forest bird species are stable indicates
the overall stability of the forest
environment and biodiversity.
State of Europe’s Forests, 2020
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Forests directly affect livelihoods and have recreational
and cultural importance.
Most of the world’s societies today have at least some
interaction with forests and the biodiversity they contain.
However, all people from around the globe benefit from the
functions provided by the factors of this biodiversity in the
carbon, water and nutrient cycles and through the links with
food production.5
The forest sector consists of forestry, the wood industry,
and the pulp and paper industry. Forests provide more than
86 million green jobs globally7, employs 3.5 million
Europeans8, and support the livelihoods of many more
people. They are vital for the conservation of biodiversity,
energy supply, soil and water protection and worth
€143 billion to the European economy each year.8
80% of the world’s forests are publicly owned and therefore
strengthening policy, legal and institutional frameworks that
improve local people’s rights to access and manage forest
resources goes a long way to improve livelihoods.9 In the
majority of countries, more than 90% of forests are accessible
to the public, with the average around 70%. About 6% of
forests are primarily designated or managed for public
recreation. The average interaction with forest recreation
such as walks, hiking, picnics, etc, is estimated at 16 visits per
person per year.1
Forests also provide positive impacts to individuals’ physical
and mental health across all ages and genders, particularly
those living in urban areas and the less privileged of the
population. In industrialised and urban living environments,
green spaces can enhance motivation for physical exercise
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The Page
The latest and exciting new issue of The Page will be
released on May 16th and will be sent to all Two Sides
members.

Sides and its work.
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Forests, if managed sustainably, play an essential role in climate and biodiversity protection. They protect soil and water
resources, provide livelihoods to millions of people worldwide, and contribute to the wellbeing of rural and urban communities.1

COP-In or COP-Out?

The impact of COP26
on the paper industry
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Issue 19 will feature interesting articles on;
• Effectiveness of the printed prospectus - case study
from Birmingham city university
• Two sides activities around the world
• Innovative print from around the world

2

Anti-Greenwash
Screwfix Challenged By
Two Sides
As more and more companies reduce print runs,
encouraging their consumers to move online for cost
purposes, they often use the environment as an excuse
and reason for switching to digital.
A recent case from one of the biggest UK retailers of trade
tools, accessories, hardware and timber products, is
Screwfix. As a company that sells wood products: sheds,
fences, etc... it is ridiculous for them to be making these
tree saving statements.
We have contacted Screwfix directly, requesting they
remove these misleading messages from their marketing
devices. We have also supported Print Business with an
article and press release on this subject.
We must stop brands from making these hugely damaging
statements!
Find out more about our Anti-Greenwash campaign at: www.twosides.info/anti-greenwash/

Love Paper
With more than 1,200 adverts placed in 2021, in national newspapers and magazines, we reached more than 20 million
consumers every month. These adverts, alongside the supporting website (lovepaper.org) tell the great story of how
paper is made from natural, renewable materials, the high 74% recycling rate of paper, 83% for paper packaging, the
highest of any material in the world.

How Can Brands Get Involved?
We have increasing interest from brands and agencies, to use
the Love Paper logo on their paper-based communications and
packaging, with recent successes like Sainsbury’s direct mail and
Birmingham City University’s prospectus.
By using the Love Paper logo on paper-based marketing materials
and packaging, brands can inform their customers that they are
environmentally aware, making sustainable choices backed up
with facts and statistics. By connecting with our national adverts
and social media campaign, we encourage consumers to find out
more about the sustainability of print, paper and paper packaging
by visiting the Love Paper website for the facts. www.lovepaper.org
Brands, paper manufacturers and distributors, printers, mailing
houses, postal operators and anyone involved in the creation of
print and packaging is encouraged to use the Love Paper logo in
their own communications to help spread this vital message.
For more information and an easy to refer to document on why
brands should use the Love Paper logo, visit: www.lovepaper.org

®

Telling the sustainable story of your
printed communications and paper packaging

Love Paper® is a global campaign to explain the sustainable and attractive attributes of print, paper
and paper-based packaging.
Run by not-for-profit organisation, Two Sides, the
campaign seeks to tell consumers across the world
the positive messages about paper, print and paper
packaging, from its environmental credentials to its
ability to improve mental wellbeing, help with learning
and enhance creativity. Paper is renewable, recyclable
and the natural support of new ideas and creativity.
Love Paper presents the sustainable facts around
print, paper, and paper packaging in a simple and
consumer friendly way. Through national newspaper
and magazine advertising (space donated to us), social
media and supported by a website, we reach more
than 20 million consumers every month in the UK. Our
key sustainability messages explain the high recycling
rates of 74% for paper and 83% for paper packaging,
the highest of any material in the world, and the fact that
European forests are growing in size by the equivalent of
1,500 football pitches every day.
By using the Love Paper logo on paper-based marketing
and paper packaging, you are informing your customers
that your brand is environmentally aware, making
sustainable choices backed up with facts and statistics.
By connecting with our national adverts and social
media campaign, we encourage consumers to find out
more about the sustainability of print, paper and paper
packaging by visiting the Love Paper website for the
facts. www.lovepaper.org
Join us in promoting the sustainability of print, paper and
paper-based packaging!

Your Commitment
To qualify for using the Love Paper® logo:
• The logo will appear only on paper products
manufactured from virgin or recycled cellulose fibre.
For example; printed marketing materials, envelopes,
paper bags, paper food packaging, cardboard
packaging.
• The logo will be used only on paper products that
are third-party certified by a recognized certification
organization such as the Forest Stewardship Council
(FSC), Programme for the Endorsement of Forest
Certification (PEFC) or Sustainable Forestry Initiative
(SFI), or sourced in alignment with sustainable
sourcing programs such as the SFI Fiber Sourcing
Standard or the FSC Controlled Wood Standard.
• Any product using the logo must also meet the
requirements for legal wood fibre under the European
Timber Regulations, the U.S. Lacey Act or Canadian
Forest Governance laws.
• The product can be readily recycled in the municipal
waste stream without additional separation or
treatment. This is essential if the product or packaging
contains other non-paper materials.
To register and receive the Love paper logo please go to
www.lovepaper.org/logo

www.lovepaper.org

LovePaperUK

info@lovepaper.org

lovepaper_uk

®

Educating The Next
Generation
Getting our message to the younger generations is vital.
We are now working with Primary Times, which reaches
2.7 million 6-11 year olds - to use our wordsearches,
crosswords and other activities to physically connect
children with fun things to do off-line and on paper.

New Fact File Page
As we created a NEW fact sheet for the Two Sides
campaign on Forest Benefits & Biodiversity, we produced
a NEW Fact File page on the same topic.
www.lovepaper.org/biodiversity
As Love Paper is a consumer focussed website, we
condensed the information and produced a much more
simplified page, explaining what Biodiversity actually is
and the various benefits that forest biodiversity provide.
Keep an eye out in the future for any Love Paper adverts
featuring messages on Forest Benefits & Biodiversity…
To find out more about the Love Paper campaign, visit www.lovepaper.org

Communications

UK Q1 2022 Web Statistics
35,000

We talk directly to consumers and industry, to tell the great
story of the attractiveness and sustainability of our print
and paper-based products.
For 2022, our goal is to reach 800,000 business
professionals and 1.6 million consumers in the UK with our
campaign messages through a focused social media plan.
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Welcome New Members
We are pleased to have welcomed 4 new members since
the beginning of the year!
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Membership
A reminder for all our members, not just those who have
recently joined us, what benefits membership brings:
• Facts, primary research and information on the
effectiveness and sustainability of print, paper and
paper packaging.
• Use of Two Sides and Love Paper assets in your own
communications.
• Co-branding of all Two Sides resources.
• Regular E-news and Campaign Updates.
• The Page, an inspiring pro-print magazine.
• Expert advice and guidance.

About Two Sides
Founded in 2008, Two Sides is a not-for-profit, global
initiative promoting the unique sustainable and attractive
attributes of print, paper and paper packaging.
The Two Sides campaign is a collaboration of companies
from sectors including forestry, pulp and paper
manufacturing, inks, pre-press, press, finishing, publishing,
printing, envelopes and postal operators.
Two Sides operates throughout Europe, North America,
South America, South Africa, Australia and New Zealand.

www.twosides.info

®

twosides.info

fr.twosides.info

at.twosides.info

de.twosides.info

it.twosides.info

nordics.twosides.info

lovepaper.org

de.lovepaper.org

it.lovepaper.org

nordics.lovepaper.org

Write to us: Two Sides, iCon Centre, Eastern Way, Daventry, NN11 0QB

