
European Digital Media Landscape to 
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The preferences of consumers, especially those of tomorrow, in turn dictating trends 
in advertising and direct marketing will largely shape the future of paper and print in 
2020 and beyond.
When five years ago the Stationers’ Company produced its first report into the future 
of paper and print the reaction was one of  incredulity amid criticism for being too 
pessimistic. The report actually turned out in fact to be too optimistic.
Two leading independent consultancies have now been brought together to provide 
a unique analysis of the European Digital Media Landscape in Future of Paper 2.  
Martin Glass of paper industry consultants EMGE is collaborating with media  
industry specialist Jim Bilton of Wessenden Marketing & Brandlab Research to  
produce the report.

The report will examine how the digital media landscape will develop and the role 
that paper and print will play in that development for
• Newspapers
• Magazines
• Books
• Retailing
• Direct Marketing
• Business Communications
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The report will include updating of Future of Paper 1  
in the following areas:
The report will address the changes, influences and trends impacting the 
graphic paper market in Western Europe. The end use sectors analysed 
include newspapers, magazines, book publishing, advertising and  
commercial print and business papers and print.
Designed to meet both the needs of busy executives concerned with the 
key findings and analysts seeking detailed information, the report is  
presented in two parts.

Part 1: Summary and key findings
• Review of the findings of the 2009 report and summary of recent  

historic trends
• Key issues and drivers impacting future demand
• Outlook to 2020 for paper and end uses

Part 2: Detailed Market Analysis and Forecasts
This section contains the detailed analysis used to prepare the report  
summaries, forecasts and findings. The data tables, charts and  
commentary cover the subject as follows:
Common Subjects/Drivers: The Influence of Market Drivers
1. Economics
2. Demographics
3. Communications-Advertising-Marketing 
4. Digital Technology
5. Print Technology

Market Segments: The Outlook for Paper and Print End Use Markets
PUBLISHING
1. Newspapers – National, Regional & Free 
2. Magazines – Consumer, TV Guides, Supplements, Trade &  

Business
3. Books – Hardback/Softback, Fiction/Non-Fiction
OTHER
4. Advertising and Commercial Print – Catalogues, Direct Mail,  

Inserts/Flyers, Other
5. Business Documents – Office, Forms, Converting Applications

Who will benefit from 
this report?

The report is aimed at 
everyone connected with 
paper, print and digital 
media including:

• Printers
• Paper & pulp  

producers, allied 
machine, parts and 
consumables

• Paper merchants and 
waste industry

• Newspaper,  
magazine and book 
publishers

• Pre and Post press 
companies

• Paper & print buyers
• Advertising and direct 

mail agencies
• Stationers and  

retailers
• Digital media  

companies
• Financial institutions

The report will be produced in encrypted PDF  
format and copyright will be carefully monitored.

Pricing:
The report will be priced at £950.00
Multiple user rate (up to 10) £2,500
 
For enquiries please contact Sophie Miller:
Tel: +44 (0)207 246 0982 
Email: admin@stationers.org

Up to 28 Feb 2014:
A Special Early Bird rate with a discount of over 
15% is available for orders with payment before 28 
February 2014 – making the cost of the report just 
£799.00.

Application is online at:
www.stationers.org
or
admin@stationers.org
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