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One of the methods Two Sides uses to ensure that it continues to be relevant and provide value is 

its annual Membership Survey. The 2013 survey was held in December, with a total of 185 

respondents taking part. 

 

 

117 Two Sides members were asked about their attitudes towards the Two Sides and Print Power 

campaigns. Final results show positive and constructive perceptions on the organisations activities.  

Respondents are off the following age categories:  

56% of members are between the ages of 45- 64 

22% of members are aged between 35-44 

14% of members are aged between 25-34 

6% of members are aged 65 or over 

2% of members are aged between 18-24 
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Why do members value Two Sides?  

 81% of Two Sides Members rated the value that Two Sides brings to their company as Very 

Good and Good.  

 

The respondents were asked to provide a brief description as to why they joined Two Sides, 

trending comments are as follows: 

‘At last there is a formalised action group to challenge the non-usage of paper - This is a worthwhile 

and important initiative; Determination to present true story of paper to end users and end 

falsehoods representing the true facts to the consumer base is primary.’ 

‘The company I work for - Potts Print (UK) - is constantly developing its environmentally policy and 

has utilised the Two Sides facts and campaigns in communicating the sustainability of print and 

paper to clients.’ 

‘We support the Two Sides because they voice unbiased educated information in the discussions 

around sustainability and it represents a counterweight to many NGO's and medias with poor or no 

facts behind their public statements.’ 

‘The willingness to respond to false claims related to paper in a structured and organized way. 

Paper/Print needs a voice in the e world and Two Sides ambitions matched our strategic direction 

perfectly.’ 

‘‘We joined to obtain relevant & accurate information about the environmental issues relating to the 

paper & print industry world-wide’ 

 ‘‘The absolute necessity to have a voice to represent paper in the overall environmental debate.’ 

‘To promote and educate consumers that paper and print is a sustainable media and has much 

value to human being.’ 

‘As a graphic designer using paper is important as well as well as it being a sustainable product’ 

 

‘I want to see the paper industry survive.’ 
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What do members think about the Two Sides Website?  

 34% of Two Sides members used the website regularly or often. 65% used the Two Sides 

website occasionally.  

 

 62% of members think that navigating through the Two Sides website is either extremely 

easy or very easy. 31% think it is moderately easy. 

 

 82% of members find the Myths and Facts section of the website most useful. 

 

 67% of members find the News section of the website most useful. 

 

 79% of members find the Reports, Studies and Facts sections of the website most useful. 

 

 43% of members find the Case Studies section of the website most useful. 

 

 22% of members find the Events, Two Sides Artwork and Membership Information sections 

of the website most useful.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Actions needed: 

 Improve website navigation 

 Publicise more events 

 Increase case study section’s visibility 

 Retain M&F popularity  
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What do members think about the Two Sides Newsletters and Email 
updates on the Sustainability of Print and Paper?  

 95% of members find the Two Sides Email and Newsletter Updates useful to their company. 

 

 63% of members open 76% - 100% of the Two Sides newsletters and emails they receive. 

32% open 26-75% of Two Sides newsletters and emails.  

 

 83% of members think that the frequency of Two Sides emails is just right.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Actions needed: 

 Improve email opening rates 
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What social media channels do members follow Two Sides on? 

 53% of members follow Two Sides on social media platforms; Facebook, twitter and 

LinkedIn. 47% do not follow Two Sides on any of these channels.  

 

 60% of members regularly  or often tell others about Two Sides and forwarded some of our 

material to others.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Actions needed: 

 Improve social media presence 

 Strategy to promote social media 

channels to members/networks  
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What Two Sides services are members aware of?  

  

 73% of members are aware of the ‘personalisable Myths and Facts booklet’ 

 

 66% of members are aware of Two Sides regular email updates on the sustainability and 

effectiveness of Print and Paper 

 

 61% of members are aware of Two Sides detailed fact sheets about the sustainability of 

Print and Paper 

 

 56% are aware of the use of Two Sides logos and artwork 

 

 38% are aware of PowerPoint presentations for use by members 

 

 32% are aware of the Two Sides email signature, stating environmental responsibility, 

which can be used by members on their email footer 

 

 31% of members are aware of the searchable database on the Two Sides website 

 

 21% are aware of the Templated letters, to help address misleading ‘paperless’ claims. 

 

 20% are aware of the Environmental Tool box 

 

 10% are aware of the personalisable Two Sides web page which links back to each 

member’s site 

 

 

 

 

 

 

 

 

 

 

 

Actions needed: 

 Improve member benefit visibility 

which is granted use/access by 

members 
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What Two Sides services so members find most useful? 

 63% find the personalisable M&F booklet the most useful 

 

 52% find the detailed fact sheets the most useful 

 

 99% find the monthly newsletter and regular email updates most useful  

 

 50% find power point presentations the most useful 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Actions needed: 

 Promote the benefits and use of Two 

Sides services 

 Make powerpoint presentations and 

facts sheets more accessible  
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Over the years, Two Sides UK has launched the following initiatives. How 
do members rank these in order of importance to themselves individually 
and their company?  

 

 93% of members think that ‘The Two Sides Engagement Campaign to engage banks, 

utilities and telecoms on their "antipaper" messaging, with a goal to remove the misleading 

claims.’ is very important and somewhat important.  

 

 93% of members think ‘Success in engaging Google and Tohsiba in removing their 

misleading claims’ is very important and somewhat important.  

 

 89% of members think the ‘No Wonder You Love Paper advertising campaign to appearing 

b2b and b2c magazines and newspapers and other publications, supported by a new 

user friendly website geared to consumers’ is very important and somewhat important. 

 

 84% of members think ‘Our response to claims made by the Non Governmental 

Organisation, European Environmental Paper Network (EEPN)’ is very important and 

somewhat important. 

 

 83% of members think ‘The July 2013 Two Sides e billing vs paper statements survey’ is very 

important and somewhat important. 

 

 83% of members think ‘Awareness of 2010 European and US research on consumer 

attitudes towards print and paper’ is very important and somewhat important. 

 

 73% of members think ‘The Print Power Campaign’ is very important and somewhat 

important.  
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What do members think the Two Sides campaign should do to improve its 
impact? (Trending comments were as follows): 

‘Needs more global reach and somehow needs to reach and influence companies and consumers on at least an equal 

footing to negative protagonists on paper and its impacts’ 

‘Mobilising membership in focused engagement with individual multi-nationals, e.g. Toshiba. These "attacks" do have 

impact particularly when coming from individuals or individual companies, rather than a centrally funded lobby 

organisation.’ 

‘It needs to focus on consumers and use all channels possible. In order to do so, it needs to have a voice outside of the 

industry and be relevant and topical at all times. Pro-print on paper first, environmental support after- more visibility in 

daily life of consumers’ 

‘Get the message more regional, the objective is target closer to consumers, not to us, because, we are already 

informed. I believe that the principle target must be the Marketers, the Publicity Agency’s and the final consumer.’ 

‘Continue to fight attacks on paper that include "green washing" by companies and expose them to the public as money 

saving tactics and not environmental messages.’ 

‘The reporting seems to be very one sided - not two sided. I think it would be more credible if all news were to be found 

on the database, not only the ones speaking in favour of paper....’ 

‘More work on the paper vs e-billing policy’ 

‘TV documentary programme - National Geographic or Discovery Channel, or other. UPM Shotton Mill has had a 

television company produce a programme which was shown’ 

 ‘Improve public awareness by ensuring increased campaign coverage worldwide. Encourage 'chain of custody' 

certification by corporate & government purchasers of paper & print on a global basis’ 

‘The message needs to avoid 'them and us' type communication, e.g. paper vs digital. More focus on the complementary 

nature of these channels and the role that both play in today's customer journey.’ 

‘More visibility at trade shows, more contact with members personally and by engaging educational establishments and 

government.’ 

‘Continued focus on the negative perceptions of paper as being bad for the environment; Make the templates for 

addressing "paperless" campaigns available in different languages (e.g. German, French, Italian, Dutch)’ 

 ‘I think the advertising campaign and social media come across as accessible and subtle, which to me makes it more 

impactful and more likely to make people identify with it. The website is more text heavy and image light, which is fine for 

my research and for business users, but perhaps less accessible for consumers.’ 

 ‘Maybe more emphasis on books as this is our market as well as blue chip companies/billing/marketing which seems 

to have been the current focus.’ 

 ‘I believe Two Sides does a wonderful job, particularly in engaging with misleading environmental claims. However 

sadly, I also believe Two Sides' (and Print Power's, for that matter)' credibility in terms of changing stakeholder opinions is 

limited as they are industry-backed. This is unfortunate, for the myths truly are that, in many cases, and the real 

environmental impact of digital has yet to be analysed.’ 

‘Perhaps some free open days / seminars where topics are discussed - being free would encourage more to attend out 

of interest’ 

‘It has been a useful information tool within our organisation. However as there is not a significant public, government or 

business awareness of Two Sides in Australia & NZ it is difficult establish credibility for the Two Sides organisation.’ 
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What do members think of the No Wonder You Love Paper Advertising 
Campaign and Website? 

 74% of members like the look of the No Wonder You Love Paper advertising campaign and 

consumer website 

 

 

 

What do members think of the Print Power magazine?  

 54% of members read the Print Power (bi annual) magazine sometimes. 31% of members 

read it very often 

 

 

 

What do members think of the Two Sides messaging?  

 44% of members rate the overall Two Sides messaging as Quite Strong. 26% of members 

deem it as Just Right 

 

 

 

 

Does Two Sides add value to members and their companies?  

 83% of members believe that Two Sides, and its sister Print Power campaign, offers 

great/some value to members.  

 

 81% of members believe they are ‘very likely’  to renew their Two Sides and Print Power 

membership. 19% are not sure.  
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Two Sides Testimonials: 

 
‘Two Sides provides a focused and structured message to remind the public about the value of paper and to prevent 

companies and organisations from taking cheap shots at our industry. It provides everyone with the ammunition to 

correct myths, perceptions and misconceptions.’ 

 

‘Two Sides is THE industry reference that objectively addresses the, unfortunate, still existing myths of the paper industry. 

Two Sides has done already a great job. Keep up the good work! We look forward to seeing even more value added 

support.’ 

 

‘Two Sides has become an important partner in the fight for the future of paper. We use the web site often in this regard.’ 

 

‘As an initial sceptic, I think Two Sides has produced a credible message and has got it out to a much larger and broader 

audience than any previous industry initiative. It has given us a platform of which we can be proud and to which we can 

refer with confidence. Of course is it by no means ideal, but it carries more weight in the day to day PR battlefield than do, 

for example, CEPI, the CPI, the BPIF, FEFCO or any individual company.’ 

 

‘Right now, we are very pleased with the Two Sides Tool Kit, more precisely, with the brochure, Myth&Facts. This can be 

very powerfull tool to spread the truth about our industry.’ 

 

‘The graphics industry outside the newspaper/media field has suffered by not having a public voice in the political arena. 

Two sides is making noise and it deserves the support of all those involved in this vital industry.’ 

 

‘The availability of correct environmental information from Two Sides as it pertains to the paper industry is a tool we use 

on a daily basis to fight "green washing".’ 

 

‘Two Sides provides our industry with an impartial voice to take action on companies using green wash. Two Sides 

informs stakeholders with the unbiased facts and helps paper buyers make an informed decision.’ 

 

‘The Two Sides campaign has shaped a lot of our thinking and marketing material as a print company. We would like to 

deliver staff training across the whole company. We have used it to offer customers informed facts about the positive 

benefits of the paper and print industry.’ 

 

‘Two Sides is a valuable source of information for us. We engage with designers, corporates and content marketing 

agencies and will certainly be sharing some of the articles and reasons as to why print and paper should feature in their 

next campaign!’ 

 

‘Two Sides with its sister organisation Print Power attempts to teach the world of the benefits of print-based 

communication while freeing people from the perceived guilt of using paper with some well-judged, well-researched 

facts.’ 

 

‘Two Sides offers our printing, packaging and direct mail business a resource of facts and research that can be utilised to 

communicate a positive and accurate message about the environmental sustainability of print and paper to our clients 

and has reminded the media of the value and importance of paper.’ 

 

‘At last, a unified response from the wider paper and print trade to misleading marketing and ignorance.’ 

 

‘Two Sides has definitely raised awareness and has helped to dispel myths about paper usage.’ 

 

‘The statistics that it provides are invaluable to me as my work crosses many aspects of the print and paper industry.’ 


