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Smartphone use has more than doubled 
in the past decade
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The is reflected in advertising trends
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Investment in print has stagnated

SOV spend p4
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While spend may have fallen, print is 
winning investment versus its reach

Internet trends p23



℅

Print is receiving disproportionately 
higher investment compared to reach
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And pound for pound, print keeps on 
out-performing digital channels

Don Marti image
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More persuasive

Print vs Dig p7



More effective

Screen vs paper 51



Less distructful

Hartman 4



Less saturated

Hartman 11
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Actually quite green

Myths and facts p15





Some of our peers seem to misjudge the 
power of print

Ebiquity p20


















