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Two Sides

Founded in 2008, Two Sides is a not-for-profit, 

global initiative promoting the unique sustainable 

and attractive attributes of print, paper and paper 

packaging.

Two Sides’ members span the entire print, paper 

and packaging value chain including: forestry, 

pulp, paper, packaging, inks and chemicals, 

finishing, publishing, printing, envelopes and 

postal operators.
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Anti print and paper messages still surround our industry
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Two Sides Research

European study of consumer perceptions and 

attitudes towards print and paper 

 Consumer research carried out in all Two 

Sides regions

 6,000 European respondents 

 Consumers still think that;

 Paper destroys forests

 We are poor recyclers
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Busting the Myths – Key Findings
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Global Reach
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Jonathan Tame 
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Executive Director, 
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Phil Riebel

President, 
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North America

Martyn Eustace

Chairman
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Two Sides Europe

Greg Selfe
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Country Manager
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Naciye Schmidt and 
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Jonathan Tame
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Central Marketing Team

Jonathan Tame

Managing Director
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Marketing Communications 

Manager 

Joanne Hainge
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Core Activities

Love Paper

Tools and 
Resources

Anti-
Greenwash
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Anti-Greenwash

Tackling misleading, anti-paper and print messages 
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UK Brand engagement
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Local Government (UK)

Investigation of 100 local 

council websites found 40% 

contain misleading 

messages relating to 

switching to electronic 

billing.
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Stone Paper
Two Sides Actions

 France – Positive ruling by French 

advertising regulator against Armen 

Paper

 Netherlands – Success with Dutch 

regulator against Stone Paper. 

 UK – Referred Itochu Europe to ASA on 

Limex Paper, who subsequently 

changed their claims

Product made from 80% mineral 

filler – 20% HDPE (plastic)

Sold globally under many guises; Armen Paper, Karst, Limex Paper
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Successful campaign in France
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Anti-Greenwash Global Success

Two Sides successfully engages organisations making unsubstantiated 

environmental claims about the use of paper.

Globally, to date:

 963 cases of greenwashing found (UK 172)

 470 organisations have changed messages (UK 109)
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Love Paper

Improving consumer perceptions of print and paper
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Love Paper

• Reaches 10m+ consumers

• Adverts in national and local newspapers and 

consumer and business magazines

• Launched in 2016, now running in UK, 

Austria, Germany, Australia, USA, Brazil and 

India 

• Approx. 500 adverts placed every year

• €5m ad value
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Love Paper Reach

3m 2.8m 2.6m

1.2m 1.2m 0.3m
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Love Paper Relaunch
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Country versions

Austria Germany Italy
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Country versions

Finland Norway Sweden
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Video

 Engaging, emotive video highlighting the 

circular journey of print, paper and paper 

packaging

Consumer Website

 Video, competitions, downloadable content, 

consumer stories, easier-to-digest key 

information about paper’s sustainability 

 Social Media activity driving traffic to 

consumer- friendly microsite

Love Paper Relaunch
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Coverage
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Member support and opportunities
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Love Paper – exciting opportunities 
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Resources and facts

for the industry to use
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Myths and Facts Booklet

 Busts 8 common myths about 

print and paper

 Produced in multiple languages

 Version 10 now available
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Two Sides Tools

All resources can be co-

branded by members and 

supporting stakeholders
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Packaging
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Consumer concerns 

with ALL packaging

Public debate on 

packaging and waste 

has never been more in 

the news

Packaging in the Spotlight
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Packaging Facts Booklet

Facts featured in new packaging booklet :  

 Paper packaging is essential for minimising 

environmental impacts.

 Paper packaging is recycled more than any 

other packaging material.

 Paper packaging protects more resources 

than it uses.

 Paper packaging supports healthy forests.

 Paper packaging helps to tackle climate 

change.

 Paper packaging is an attractive and 

impactful

 Paper packaging is preferred by consumers
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Packaging Tools

Flat pack boxes

Fact Sheets

Facts Booklet Website content and News

12 Factographics Video and 6 mini videos
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Communications
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The Page

‘Micro-mag’ published 3 times a year in the UK 

 8,000 Circulation – January, May, September 

 16 Page A4 format

 Content covering the effectiveness and 

sustainability of print media and packaging.

 Facts, Information, News and Innovation

 Industry collaboration 

 Paper supplied by Lenzing (Denmaur) 

 Printing and fulfilment by Latimer Trend

 Printed envelopes supplied by Encore

SUBSCRIBE: 

BIT.LY/THE-PAGE
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Members Survey planed in 2019

We asked our members about the campaigns, what they liked, what they 

valued and what they thought we should focus on in 2018

• 100% believed the industry must inform consumers on the sustainability 

of print and paper

• 91% highly valued the Myth and Facts Booklet

• 84% highly valued the Love Paper Campaign

• 77% highly valued the Greenwash campaign

• 76% always or often opened Two Sides and Print Power enews

• More than 30% respondents were unaware of Two Sides Videos and 

infographics and other resources

Past UK Survey 2018
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Globally, Two Sides websites now regularly communicate to over 60,000 people. Every year 

there are over 140,000 visits to websites, 250,000 page views and more than 1.5 million 

electronic news items distributed.

Telling the great sustainability story of print and paper.

Two Sides active in:

• Europe

• Australia

• Brazil

• South Africa

• North America

(USA and Canada)

Print and Paper, Attractive and Sustainable


