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2020 will be a year that is written about in
history books. The words ‘unprecedented’ and
‘global pandemic’ still ring fresh in our ears as
we enter a third national lockdown.
The year presented challenges for us all, but we
were determined to continue to tell the great
environmental story of print, paper and paperbased packaging. Regardless of the pandemic,
sustainability has remained a key talking point. In
fact, the work we carry out on our Anti-Greenwash
campaign is proving more important than ever, as
companies continue to switch from paper to digital
communications.
We have experienced our most successful year
yet for Anti-Greenwash, having successfully
changed 47 companies who have been making
misleading claims about print and paper in their
communications.

“

Last year, Love Paper adverts have appeared in
national newspapers and magazines 560 times,
reaching more than 10 million consumers every
month. Each year, we are telling more consumers
than ever the sustainable story of our products and
this will continue to be a focus for us going into
2021.
You’ll find more details about our results and
activity during 2020 over the next few pages.
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Anti-Greenwash
Stopping Misleading
Anti-Print Messages!
During 2020, our Anti-Greenwash campaign successfully
influenced 47 companies to change their marketing
communications, removing misleading messages relating
to print and paper. Messages such as “Go online and
save trees” which imply that going digital has benefits
for the environment are extremely damaging to our
industry, and we work hard to ensure brands understand
the environmental credentials of print, paper and paper
packaging.
Some of our biggest successes this year include brands
such as Adobe, EDF, EON, John Lewis, Marks and Spencer,
and Severn Trent Water.

Telling The Great
Sustainable Story Of
Paper To Consumers

Find out more about our Anti-Greenwash campaign at:
www.twosides.info/anti-greenwash/

Love Paper
2020 Results:

Love Paper is an ever-growing campaign that talks directly
to consumers, educating them on the great environmental
story of print, paper and paper-based packaging. The
website, launched in late 2019, provides interesting,
thought provoking information about paper.

21,000

Over 20,000 people visited our website, and over 1000
receive our newsletter, meaning they get regular updates
about the sustainability of paper and its role in the creative
process and education.
You might have seen a Love Paper advert in your favourite
national newspaper or magazine, where we have had 560
adverts last year!
As a member, you can use the Love Paper logo in
your communications. Together we must tell the great
sustainable story of our products and industry. The
logo can also be used by brands on their paper-based
communications and packaging to help explain the
sustainable nature of their choices.
Contact us today to find out more or visit:
www.lovepaper.org/logo/
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To find out more about Love Paper, visit www.lovepaper.org
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Communications

Headline Results:

We talk directly to our industry, and affiliated industries,
to explain the credentials of our products and encourage
them to support the work that we do. The support we
receive from our members is vital to ensure we bust as
many myths as possible.
125,000 people visited the Two Sides website in 2020
(our best year yet), which is packed full of facts, figures,
research and insightful articles that demonstrate the
sustainable and attractive attributes of print, paper and
paper-based packaging.
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Nearly 10,000 industry professionals subscribe to our
newsletter, as we continue to build a community that is
knowledgeable and passionate about the sustainability of
our products.

Welcome To Our
New Members!
We welcomed 4 new commercial members in the last
quarter, 26 new members in total for the year.

• Colourpoint
• Kingsbury Press
• Passion for Print Ltd
• The Printed Word Business & Promotional
Print Ltd

Find out more at www.twosides.info/join-us

47
GREENWASH
SUCCESSES

26
NEW MEMBERS

Membership

The Power of Print 2020
The tenth Two Sides Power of Print Seminar went online this year, but lost none of its insight, direction and fascination
for the hundreds of delegates from around the world.
Like many industry events, restrictions meant that all speakers appeared virtually rather than in the refined surroundings
of London’s Stationers’ Hall. Below are some key take-out’s from the event:

“

“

“Our sector is extremely resilient. It’s also highly diverse with a number of positive longerterm trends, including the impact and value of targeted print, and greater collaboration
between trade associations and government. The future is bright but there will be
significant bumps in the road.”

“

“

Charles Jarrold, CEO of the BPIF

“Will Covid change the world? It’s unlikely, but other pandemics have changed society.
Possibilities include more public, corporate and private debt, leading to bankruptcies.
However, past pandemics have seen interest rates lower and stay low for some time.
There will also be less globalisation, more digitisation, and greater income inequality,
but there is an opportunity for governments to become greener.”

Andrea Boltho, Emeritus Fellow of Magdalen College, Oxford, and director of Oxford Economics

“

“

“The unique value of news brands is that they occupy the sweet spot of fact and opinion,
and there’s an opportunity for companies to advertise in news brands where people are
making up their minds about something, looking for things to help them get ahead, and
participating, debating and sharing things with others.”

“

“

Denise Turner, Insights Director of Newsworks

“As the economy recovers, print, paper and packaging will remain an important part
of the communication mix and how brands can connect physically with consumers.
Physical print is seen as being more trusted than digital and paper is a natural,
renewable and sustainable material.”
Jonathan Tame, Managing Director of Two Sides.

To read the full review of the day, please visit: www.twosides.info/UK/power-of-print-2020-follow-up

About Two Sides
Founded in 2008, Two Sides is a not-for-profit, global
initiative promoting the unique sustainable and attractive
attributes of print, paper and paper packaging.
The Two Sides campaign is a collaboration of companies
from sectors including forestry, pulp and paper
manufacturing, inks, pre-press, press, finishing, publishing,
printing, envelopes and postal operators.
Two Sides operates throughout Europe, North America,
South America, South Africa, Australia and New Zealand.
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